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According to the Hurun 
Global Rich List (2025), India 
now counts 358 billionaires—
over six times its 2012 tally. Even 
more telling: the average age of  
new billionaires has slipped into 
the early 30s. The youngest, 
Zepto founders Kaivalya Vohra 
and Aadit Palicha, became 
billionaires before 24. Mean-
while, millionaire households 
have nearly doubled in four 
years to 8.7 lakh. What’s 
powering this surge? Technol-
ogy, policy, and a new kind of  
hustle. Digital India and Startup 
India have turned Bengaluru, 
Mumbai, and Delhi-NCR into 
fertile playgrounds for innova-
tion. Economist Dr Rajeev Ahuja 
calls it “the inevitable outcome 
of  ecosystem economics.” He 
explains, “Cities like Bengaluru 
have become India’s Silicon 
Valley precisely because they 
offer an ecosystem of  investors, 
mentors, regulatory support, 
and government incentives.” In 
other words, the young dream—
and the ecosystem backs their 
audacity. Contrast this with the 
post-Independence decades, 
when India’s middle class 
aspired to stability, not speed. 
Success meant a government job, 
a steady salary, a modest house. 
Even tycoons like Dhirubhai 
Ambani or Adi Godrej embodied 
patience and permanence. 
Today’s founders build over 
weekends.

But meteoric rises also create 
spectacular collapses. The 
unravelling of  ed-tech giant 
Byju’s—once valued at $22 
billion—has become a caution-
ary tale. There is also a quieter 
phenomenon: the exodus of  
wealth. More Indian billionaires 
and multi-millionaires are 
renouncing residency for 
mobility, regulatory flexibility, 
and geopolitical insurance. 
Reports now place India among 
the top three nations for 
high-net-worth outflows, with 
Dubai, Singapore, London, and 
Zurich as preferred destinations. 

Meanwhile, beneath the glitter 
of  young money lies a widening 
economic canyon. The top one 
per cent controls over 40 per cent 
of  national wealth; the bottom 
half  owns less than three per 
cent. As sociologist Dr Tabish 
Hashmi puts it, “We are 
witnessing a paradoxical 
transition—hyper-visibility of  
young success alongside 
hyper-precarity for those outside 
the innovation economy.” If  old 
money was opaque and inacces-
sible, new money is seductive 
and performative. 

Yet the symbolism of  young 
wealth is undeniable. The 
average Indian millionaire today 
is younger, riskier, and more 
globally connected. They 
negotiate on WhatsApp with 
Palo Alto investors, juggle 
multiple ventures, and think in 

valuations. In the last decade, 
India has produced over 110 
unicorns, and with each one, a 
new batch of  20- and 30-some-
thing founders has joined the 
ranks of  the ultra-rich. They 
invest in NFTs, green tech, AI, 
and the next big disruption. 

From a `75,000 loan in 
Ludhiana to the helm of  a global 
cybersecurity firm, 31-year-old 
Trishneet Arora’s journey feels 
like a slow, stubborn act of  
belief. When he launched TAC 
Security as a teenager, cyberse-
curity in India was still a fuzzy 
idea. A school dropout by choice, 
Arora learned early that risk 
could be a form of  faith. Today, 
TAC Security works with 
governments and Fortune 500 
firms, yet his language remains 
spare: “People don’t buy 
products—they buy trust. And 
trust has to be earned every day.”

That belief  shapes TAC’s 
culture, where mistakes become 
“learning systems, not blame 
systems,” and leadership is more 
composure than command. 
“When the environment is 
volatile,” he says, “your team 
borrows composure from you.” 
By 2030, Arora wants India to be 
the most cyber-secure nation in 
the world. In 2024, he entered the 
Hurun Rich List as one of  
India’s youngest billionaires 
(`1,100 crore), a detail he brushes 
aside: “My journey is still a 
beginning.” That same hunger 
for transformation—and the 
refusal to wait for permission—
defined Ritesh Agarwal, 31, a few 
years later, though in a very 
different space. In 2013, while 
most 19-year-olds were chasing 
exams, Agarwal was knocking 
on hotel doors and mapping 
rooms, convinced India’s budget 
stays could be better. That 
instinct became OYO.

Asked what his younger self  
understood about ambition, he 
pauses. “I understood it as a 
refusal to accept the world as it 
was,” he says. “I didn’t wait for 
perfect conditions. I treated 

O
nce upon a time, India’s billionaires wore 
safari suits or pinstripes—men who built 
empires, not apps in dorm rooms. Wealth 
was slow, methodical, and inherited like 

heirlooms. But that era of  inherited opulence is 
fading. Today, India’s money is young, caffeinated, 
and restless—coded in algorithms, pitched in board-
rooms, and scaled on cloud servers. The script has 
flipped from the slow burn of  old money to the 
meteoric rise of  digital wealth. A generation ago, 
India’s richest were scions of  steel, cement, and 
textile dynasties—Tata, Birla, Bajaj. Business was 
tangible, hierarchical, and legacy-driven. Now, the 
richest young Indians, men and women trade in ideas, 
not inventory. They build unicorns out of  code and 
confidence. Their inheritance is ambition.
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The New Richie Rich
Money has a makeover in India, where young billionaires are rewriting what wealth looks like

Gaurav K Singh
Founder and CEO of 
Womeki Group
Company net worth: 
`350 crore

Devita Saraf
Chairman and chief executive officer of Vu 
Technologies
Total net worth: `1,800 crore
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Raj Hadvani
Director and CEO 
of Gopal Snacks
Total net worth: 
`400 crore
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Trishneet Arora
Founder & CEO, TAC Security
Total net worth: `1,100 crore

Siddharth 
Shankar

Founder of Tails 
Trading

Total net worth: 
`14,490 crore

Dominantly from tech, fintech, SaaS, 
EV, D2C, renewable energy

Median time to billion-dollar  
valuation: 5-12 years

India now has 110-plus unicorns 
driven almost entirely by external 
capital

Wealth is valuation-driven and 
intangible

Global-first  
revenue models

Operate in lightly regulated or newly 
regulated sectors (tech, crypto, AI, 
D2C); policy still catching up to 
categories they create

Public thought-leadership developed  
via podcasts, LinkedIn, X, TED, content

Comfortable taking secondary exits, 
ESOP buybacks, partial cash-outs

Dominantly from commodities, 
manufacturing, energy, real estate, 
banking and infra

Median time to billion-dollar fortune: 
20-40 years

Banks, NBFCs, public markets, family 
capital were primary sources

Wealth is asset-heavy  
plus tangible

Domestic-first scale with later 
international expansion

Operate in highly regulated sectors 
(energy, telecom, steel, ports, 
banking); they require state coordina-
tion, licenses, concessions, tenders

Low social visibility,  
high institutional visibility

Wealth remains locked in operating 
companies for decades

YOUNG OLD

Kanika 
Tekriwal

CEO and co-founder 
of private aviation 

company JetSetGo
Total net worth: 

`400 crore

“I actually coined the term 
luxury in technology. Tech was 
about science over senses—low 
excitement, low experience. I 
wanted it to feel like fashion, 
cars, jewellery.”

“People don’t buy products—they 
buy trust. And trust has to be 
earned every day. First it was 
survival. Then scale. Now it’s 
impact. My journey is still a 
beginning.”
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every barrier as something to 
solve that day.” The pandemic 
was OYO’s rupture. Revenues 
collapsed; a reset followed. “I 
rebuilt my confidence by 
returning to repeatable funda-
mentals—cash, customer 
experience, leadership depth,” he 
says. He still credits India’s 
jugaad for OYO’s early velocity, 
but he’s unsentimental about its 
limits. “Improvisation alone 
doesn’t scale. You need systems, 
metrics, and productisation.” 

A
cross the seas, Sid-
dharth Shankar, 34, 
founder of  Tails 
Trading, took a 

different route, yet the thread of  
calculated ambition connects 
him to Arora, Agarwal and 
Hadvani. Staying on in the UK 
after his studies wasn’t strate-
gy—it was instinct. Brexit had 
scrambled markets and visas, but 
“the disruptions weren’t just 
challenges,” he recalls. “They 
were white spaces.” Where 
others saw risk, he saw room to 
build. “True scale comes when 
you don’t just own a slice of  the 
process,” he says. There were 
fractures too. A sudden split with 
co-founders left him steering 
alone as the business outgrew its 
structure. “The growth was fast, 
but the foundation wasn’t,” he 
admits. Rebuilding teams across 
borders forced a shift in mindset: 
“It made me stop hustling and 
start building systems.” After an 
exit reportedly north of  half  a 
billion dollars—placing his 
personal net worth at about 
`14,490 crore—ambition didn’t 
shrink. It widened. Numbers, he 
shrugs, “don’t measure 
reputation.” 

Long before there were 
boardrooms or blueprints, there 
was just a promise. “Womeki—a 
real estate and infrastructure 
company—didn’t start with 
offices or investors, it started 
with a dream,” says Gaurav K 
Singh, 31. Trust, however, came 
the hard way. Banks said no. 
Investors stayed silent. “That 
silence was louder than any 
rejection,” Singh recalls. He 
knocked on doors, reinvested 
every rupee, and refused to dilute 
the purpose. “The foundation 
wasn’t cement and land—it was 
trust.” His aesthetic shaped his 
philosophy of  resilience. One 
near-failed deal rewired his 
thinking: “Obstacles aren’t 
roadblocks; they’re opportunities 
to grow stronger and smarter.” 
Even money changed meaning. 
“Earlier, it meant freedom to take 
risks. Today, it means responsi-
bility—the power to build things 
that endure.” 

In a similar spirit, 38-year-old 
Anshul Agrawal rewrote the 
destiny of  Mysore Deep Perfum-
ery House (MDPH). In 2010, fresh 
out of  IIT Delhi and a startup 
stint in Gurugram, he made 
what felt like a contrarian move: 
“It felt like a risk—trading urban 
innovation for traditional roots. 
But it was where ambition met 
opportunity.” From a 100-sq-ft 
garage in 1992, MDPH now 
produces four crore agarbattis a 
day, powered by 5,000 women and 
supporting 20,000 livelihoods. 
Revenue rose from `45 crore in 
2010 to a projected `1,000 crore, 
but Agrawal measures success 
differently: “Every stick we 
make carries the fragrance of  
empowerment.”

Raised in a Marwari house-
hold where ethics mattered as 
much as balance sheets, he 
believes “Legacy ends where 
complacency begins.” That 
discipline took MDPH to 40-plus 
countries, earned it the Highest 
Employment Generation Award 
in 2019, and even a Harvard case 
study in 2024. “Being Indian is 
my superpower,” he says. His 
estimated net worth—about `750 

crore—is tied to the company’s 
rise, not the other way around.

Aayush Jindal’s story in 
footwear echoes the same patient 
grit. The 33-year-old’s estimated 
net worth—roughly `500 
crore—wasn’t built on breakout 
moments but disciplined 
accumulation. The turning point 
was a quiet gamble: “Leaving the 
comfort of  a predictable role to 
bet on scale was my first real 
pivot.” In an industry ruled by 
speed and thin margins, he chose 
patience. A festive-season sellout 
for Asian Footwears didn’t feel 
like luck, but validation. “That 
win taught me sustainable 
businesses grow by compound-
ing sensible risks.”

Then came the reckoning. 
After a major ramp-up, demand 
dipped, inventory piled, and cash 
tightened. “It forced an ugly but 
necessary discipline.” The reset 
reshaped supply chains, data 
systems, and leadership itself. 
Now in his 30s, his idea of  money 
has evolved. “Earlier, it meant 
options. Now it’s responsibility.” 

Likewise, 36-year-old Kanika 
Tekriwal’s flight into private 
aviation is a case study in defying 
convention. Told she couldn’t be 
a pilot, she didn’t argue—she 
built an airline instead. At 24, 
with no lineage in aviation and 
just enough money to test an 
idea, she founded JetSetGo to 
make private flying transparent, 
efficient, and accessible. Today it 
operates one of  India’s largest 
private jet fleets, but the real 
beginning wasn’t a boardroom—
it was a hospital room. At 21, 
battling cancer, Tekriwal 
confronted mortality early. “You 
stop waiting for the world’s 
permission and start writing 
your own rules,” she says. Early 
years were unforgiving—cash 
crunches, fragile trust, relentless 
skepticism. Today, with an 
estimated net worth of  `420 
crore, she sees money not as 
validation but as leverage. 

When Aksha Kamboj, 40, 
walks into a room, there’s no 
ceremony—just certainty. 
“Leadership,” she says, “is 
clarity of  vision.” As Executive 
Chairperson of  Aspect Global 
Ventures and the first woman 
Vice President of  the India 
Bullion & Jewellers Association, 
she moves between bullion, real 
estate, hospitality, and sports—
sectors that rarely intersect. Her 
entry into the male-dominated 
bullion world wasn’t rebellion 
but correction. “My goal wasn’t 
to break a glass ceiling,” she 
says. “It was to bring transpar-
ency, technology, and trust 
together.” That shift helped 
women around her step into 
leadership “with confidence 
and clarity.” In 2023, when her 
team Tiigers of  Kolkata won 
the Indian Street Premier 
League, it reinforced an old 
belief: “Sports taught me 
leadership through belief, not 
control.” From mass dining at 
Nom Nom Express to fine 
dining at Opa Kipo, Kamboj 
builds at the edge of  tradition 
and technology. At 40, her focus 
remains simple: “To do work 
that matters—and prove there 
is no gender in success.”

If  earlier stories were about 
endurance and scale, 
44-year-old Devita Saraf ’s is 
aesthetic disruption—the 
belief  that technology could 
feel aspirational, not utilitarian. 
On a humid Mumbai afternoon 
in 2006, while most 24-year-olds 

were settling into first jobs, 
Saraf  was sketching a provoca-
tion: a luxury technology brand 
from India. “Tech was about 
science over senses. I wanted it 
to feel like fashion, cars, 
jewellery.” Vu Televisions 
became one of  the country’s 
leading premium TV brands, 
though the journey was jagged. 
In 2014, at `25 crore in revenue, 
she nearly sold the company. 
Then came Harvard Business 
School’s OPM programme. “My 
classmates couldn’t understand 
why I’d sell something I’d spent 
years building.” She returned, 
leaned into e-commerce, and Vu 
surged from `30 crore to `960 
crore in four years. “Sometimes 
the biggest challenge isn’t 

external,” she says. “It’s when 
you think you’ve reached your 
limit.”

In a modest Sardarshahar 
workshop, a 25-year-old learned 
the meaning of  testing limits 
when he hammered sheesham 
wood into the beginnings of  
what would become one of  
India’s most trusted furniture 
brands. That young man was 
Raghunandan Saraf, now 39-year-
old Founder & CEO of  Saraf  
Furniture, with an approximate 
net worth of  `300 crore. When he 
began, no logistics company even 
served Sardarshahar. Today, a 2.5-
lakh-sq-ft facility connects 
thousands of  homes across India 
through transport routes, 
warehousing, and supply chains 
that turned isolation into 
advantage. His deepest satisfac-
tion isn’t expansion charts—it’s 
seeing artisans no longer forced 
to migrate for work. “We’ve built 
not just a business, but belief,” 
he says. “That world-class work 

can rise from small-town India 
with vision, discipline, and 
faith in craft.”

Online, the brand looks 
seamless, but Saraf  insists 
the real story lives beneath 
the polish. “Authenticity 
isn’t about perfection; it’s 
about presence. People trust 
resilience more than a 
highlight reel.”

The most decisive 
moment of  38-year-old 
Ashish Agarwal’s life too 
arrived with resilience. A 

multinational job evaporated 
into months of  waiting. 
“That stillness was the 
opportunity I needed to 
consider everything. That 
was when Enzyme—In-
dia’s leading provider of  
managed offices 
spaces—was born.” 
What began as a 

response to rejection grew 
quietly into a `100-crore 
enterprise—not through 
blitz-scaling or funding theatrics, 
but through conviction. “It took 
longer,” he admits, “but it gave 
us rare independence, control, 
and sustainability.”

I
n the early days, the hurdle 
wasn’t infrastructure—it 
was trust. Enzyme grew 
through consistency and 

word-of-mouth. “Trust,” he says, 
“is more valuable than money.” 
Time, not money, is his most 
prized asset—time to reflect, 
mentor, and stay grounded. As he 
puts it: “If  I could build a 
`100-crore company from a 
delayed job offer, maybe the next 
generation will see that purpose 
is the real profit.”

Even legacy wealth keepers 
are charting their own course. 
For example, 38-year-old 
Priyavrata Mafatlal faced a 
different kind of  inherited 
reckoning. In December 2018, 
jet-lagged before what he 
assumed was a routine board 
meeting, his father walked in 
and dropped the news with 
disarming calm: you’ll be 
announced CEO-elect tomorrow. 
The next day, he was responsible 
for a 113-year-old enterprise and 
over 5,000 employees. Today, as 
Vice-Chairman of  the Arvind 
Mafatlal Group and MD of  
Mafatlal Industries Ltd., he 
balances legacy with modern 
pressure. “The Mafatlal name 
gives us trust,” he says, “but 
agility keeps us alive.” Under 
him, the company shifted from 
pure manufacturing to FMCG 
thinking—faster, customer-first. 
“We stopped asking what we 
could make, and started asking 
what the customer actually 
needed.” The doubts lingered. 
“At one point, I genuinely feared 
I’d be the one to shut down the 
company my family built,” he 
admits. His moral compass was 
shaped early. “Wealth isn’t a 
privilege,” he says quietly. “It’s a 
responsibility. It doesn’t define 
you—it reveals your principles.” 
Today, his company’s estimated 
net worth of  about `4,500 crore is 
less inheritance and more 
stewardship.

Where Mafatlal thrived on 
reinvention, 31-year-old Raj 
Hadvani approached legacy with 
measured imagination. He never 
says he inherited Gopal Snacks—
he prefers “continuing and 
reimagining.” “My father built 
Gopal Snacks on strong funda-
mentals of  quality and trust. 
That foundation gave me the 
confidence to experiment and to 

think bigger.” Evolution came 
through calibrated shifts: 
refreshed packaging, sharper 
visuals, and a new brand, 
Cristos, for wafers and nachos. 
“Customers don’t always want 
something new,” he says. “They 
want something familiar, 
presented in a new way.” Even 
his idea of being global is rooted 
in restraint. “Being internation-
al doesn’t mean copying others,” 
he says. “Our flavours are 
Indian, but our processes and 
packaging meet global bench-
marks.” That balance was tested 
during Gopal’s IPO and a parallel 
family restructuring. “It was a 
defining chapter for me,” he 
reflects. Post-listing, Hadvani 
emerged among India’s youngest 
consumer-sector wealth creators, 
with the company valued at 
roughly `4,000 crore.

When Deeksha Suri, 45, 
stepped into her role as Execu-
tive Director of  The Lalit, she 
began with trust. “The defining 
moment was realising this isn’t 
just a hospitality brand—it’s a 
living legacy built on values, 
people, and purpose.” Born into 
one of  India’s storied hospitality 
families, Suri carved her own 
lane—expanding into Tier-II and 
Tier-III cities, and reframing 
growth as “developing destina-
tions, not just hotels.” These 
emerging cities, she says, feel 
like “the real, rising India.”

The road wasn’t always 
welcoming. “Hospitality wasn’t 
designed with women in mind,” 
she says. Instead of  pushing 
back, she pushed forward, 
changing systems quietly. Today, 
half  of  The Lalit’s leadership 
team is female. Behind her 
stands her biggest influence—
her mother, Dr Jyotsna Suri—
whose three principles form the 
family’s true inheritance: 
“patience, perseverance, and 
punctuality.” Her counsel to the 
restless generation chasing their 
first big break is disarmingly 
straightforward: “Hospitality is 
about people, not products. Build 
something that stands for more 
than profit—that’s what 
endures.” In an economy where 
disruption is celebrated and IPOs 
are treated like cricket finals, her 
reminder lands like a rare pause. 
Because for all the headlines 
about India’s young billionaires 
rewriting capitalism, their 
stories reveal its timeless 
contradictions. Innovation may 
be the new inheritance, but 
power still whispers in the 
familiar accents of  advantage. 
Money in this new India doesn’t 
grow old—and it certainly 
doesn’t sleep.
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Anshul Agrawal
Director of Mysore Deep Perfumery House (MDPH) and Zed Black
Total net worth: `750 crore

Deeksha Suri
Executive Director of The Lalit Hotel
Company net worth: `870 crore
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Aayush Jindal
CEO of Asian 
Footwears
Total net worth:  
`500 crore

Priyavarta Mafatlal
Managing director of Mafatlal 
Industries Ltd.
Total net worth: `4,500 crore

Ritesh Agarwal
Founder and CEO of PRISM
Total net worth: `16,000 crore

BUSINESS 
MANTRA

Speed, without endurance, is fragile

Start small. Dream big

Don’t wait for perfect conditions

Legacy isn’t a museum piece—it’s a living thing 
that must evolve to survive

Success is fluid

Build with conviction, not validation

Obstacles aren’t roadblocks; they’re  
opportunities to grow stronger and smarter

Being Indian is a superpower

Stop waiting for the world’s permission and start 
writing your own rules

Leadership is clarity of vision

There is no gender in success

MONEY 
MATTERS

Wealth isn’t a privilege. 
It’s a responsibility

Money doesn’t define 
you—it reveals your 

principles

Wealth means the 
power to build things 

that endure

Capital is fuel

Luxury isn’t about 
showing off

Money is 
independence

Real wealth is to live on 
your own terms

True wealth lies in the 
impact we create

“Wealth isn’t a privilege. It’s a 
responsibility. It doesn’t define 
you—it reveals your principles. 
Build with conscience, not just 
competence. Markets will shift. 
Principles must not.”


